Online shares of total media support 1st sem 2024

L] L]
Share of digital market Digital % of media mix
EDUCATION I 46,4%
BUIDING, RENOVATION, INDUSTRIAL EQUIPMENT I  70,4%
SHOES - LEATHER GOODS I 46,2%
HR I  6,4%
CULTURE, TOURISM, LEISURE, SPORTS I 366%
TRANSPORTATION I 51,4%
FRAGRANCES I 342%
SERVICES I 525%
BABIES/CHILDREN I 44,9%
DOMESTIC APPLIANCES I 62,6% DigitCIl share all
ANIMALS I  40,8% q
HEALTH - WELL-BEING DEVICES M 123% cutegorles
MAINTENANCE PRODUCTS I 30,7% 37%
GAMBLING - LOTTERY - CASINO I 509%
TOURISM SERVICES - LEISURE H 227%
PHARMACY I 334%
TOILETRIES/HAIR CARE I 277%
CELLULOSE I 30,7% 34%
HORECA I 26,1%
CLOTHING - ACCESSORIES I  100,0%
FURNITURE, DECORATION I 324%
FINANCE I 37,2%
CLOTHING-TAILORING I 431%
BEAUTY - HYGIENE I 67.2% S12023 S12024
TELECOM OPERATORS I 508%
BODY CARE & TANNING PRODUCTS I 30,0%
EQUIPMENT HOME & OFFICE I 41,4%
ENERGY - FUELS I 3583%
DRINKS I 37,%
WATCHES - JEWELLERY - GLASSES I  /6,4%
MEDIA PUBLISHERS COMMUNICATION I 323%
FOOD I 303%
GAMES - TOYS I G5,1%
STORE 13,1% I 28,0%
DISTANCE SHOPPING I 106%
BELGIAN PUBLIC INSTITUTION I 375%
ASSOCIATIONS I 398%
AUTOMOTIVE INDUSTRY 12,5% | VA
OTHER I 26,1%
REAL ESTATE SALES & RENTAL I 353%
EVENTS . 3547
TELECOM HARDWARE N 336% Source: UMA Digital Benchmarks
MAKE UP

B 146% H1 2024 & HI 2023
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